
Session 4:

Raising global awareness 
on AMR in Europe



1- Ice breaker



Scan 
and 
participate



2- Efforts to make 

EU-JAMRAI 2 visible



COM & Visibility results

the tools and channels 
to stay connected



New visual identity



New working areas icons



• All kind of TEMPLATES

• A BROCHURE

• Web BANNERS to place in your institutions’ websites 

• Badges for your LINKEDIN profile

Tools: promotional materials & templates



Tools: new corporate videos

2 versions 

• 1-minute

• 5-minutes



External channels

SOCIAL MEDIA

@Eujamrai

EVENTS and CONGRESSES
18 high-level

UNGA, Ministerial, World Health Summit…

EU-JAMRAI 2 workshops, webinars and activities

WEBSITE
www.eu-jamrai.eu

17193 visits

5000 followers

2M impressions 

40K interactions

eNewsletter

Subscribe!!!





Internal channels

TUESDAY CONNECT - Monthly thematic webinars

PROGRESS SUMMARIES

Microsoft TEAMS



Internal channels: Microsoft Teams

Channels

Regular posts 
with fresh news

Files repository Calendar Contacts

Chat



Dissemination plan submitted and approved



We are many



With an ambitious goal



We are 1



Our mission:
to give VISIBILITY to your progress

and keep you CONNECTED



Funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or 
the European Health and Digital Executive Agency (HADEA). Neither the European 
Union nor the granting authority can be held responsible for them.

Thank you!

Laura Alonso Irujo & Richard Vaux

COM Team & Coordination Team



3- Renewing AMR 
communication



Renewing AMR 
communication

“building” better than ”fighting”



The AMR communication challenge



The FEELINGS



The FEELINGS



The ACRONIM



The ACRONIM STUDY

Review and creation of an effective term for Antimicrobial

Resistance (AMR) that is MEMORABLE, CLEAR, and capable of

generating an adequate RISK PERCEPTION in the public.



The AUDIENCE



The AUDIENCE



The AUDIENCE: PATIENTS



The SYMBOL

UNITES US ALL



The SYMBOL



The AMR communication actions



Before starting to create…



The MESSAGES and MATERIALS STUDY

Review of existing awareness raising key messages and 
materials



Study to identify barriers and facilitators for implementing 
AMR awareness in schools

The SCHOOLS STUDY



An exploration of Adult Education Methodology and 
Innovative Learning

The INNOVATIVE LEARNING STUDY



The AWARENESS RAISING PLAN



Funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or 
the European Health and Digital Executive Agency (HADEA). Neither the European 
Union nor the granting authority can be held responsible for them.

Thank you!

Ana Tamayo

COM Team



Session 4: Raising global awareness on AMR in Europe

Panel discussion: Renewing AMR Communication

Javier Yugueros-Marcos
Head of Department AMR & Veterinary

Products

Word Organization for Animal Health (WOAH)

Pablo Sagredo
Associate Officer on One Health

United Nations Environment Programme

(UNEP)

Sara Earnshaw Blomquist
Scientific Officer Disease Prevention 

and Behaviour Change

European Centre for Disease Prevention

and Control (ECDC)

Vanessa Carter
Executive Director

The AMR Narrative

Scan and submit your question to the panellists



4- Raising awareness on 
AMR with a GLOCAL 

approach



Raising awareness on AMR

with a GLOCAL approach



How do we communicate 
and raise awareness in a 
global world?

How do we face a social 

environment saturated 

with information?



Furthermore, when we are handling a complex issue…



Think global, act local

Our approach



Communicators Network on AMR

Ensure the local adaptation of 
messages, initiatives and activities



Communicators Network on AMR

More than 40 members

30 countries



Our pilot experience: 
AMR Art Memes

• An implemented example: EAAD 
2024 pilot campaign -
combining art and science and 
the COM network role 
(translations and local 
adaptation)







Upcoming campaigns: 

Sketching AMR

30 illustrators, one representative for each 

country.

Working in their national languages

+English.



Upcoming campaigns: 

Sketching AMR

A digital campaign

An illustrated album

A street exhibition





Upcoming campaigns: 
AMR symbol in hospitals
and healthcare facilities



Upcoming campaigns: 
AMR symbol in hospitals
and healthcare facilities



Reaching the education system:
Educators network on AMR

MicroCombat

Escape Room

Debate kit

E-library



Funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or 
the European Health and Digital Executive Agency (HADEA). Neither the European 
Union nor the granting authority can be held responsible for them.

Thank you!

Víctor Aníbal López

COM Team



Session 4: Raising global awareness on AMR in Europe

Panel discussion: Raising awareness on AMR with a GLOCAL approach

Edward Demicoli
European Commission, 

Unit A3

Giovanni Mancarella
European Food Safety Authority

(EFSA)

Selma Bošnjak
EU-JAMRAI 2 COM Network Member

(Croatia)

Rebekka Aldís
EU-JAMRAI 2 COM Network Member

(Iceland)

Scan and submit your question to the panellists



5- Wrap-up



About the coming year

Wrap up



The EAAD campaigns

Sketching AMR



The EAAD campaigns

AMR symbol in hospitals and 
healthcare facilities



The RESULTS of the STUDIES

SCHOOLS INNOVATIVE LEARNINGKEY MESSAGES and MATERIALS



The COM Network workshop

Face to face in 
Brussels



The PARTNERSHIP with EUN



EU-JAMRAI 2 VISIBILITY



Funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or 
the European Health and Digital Executive Agency (HADEA). Neither the European 
Union nor the granting authority can be held responsible for them.

Thank you!

Laura Alonso

COM Team


