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1. About the Awareness and Communication High 
Level Meeting  

During the EU-JAMRAI Final Conference, held on February 11 and 12, the 

communication team celebrated a special session dedicated to Awareness Raising 

and Communication with high level speakers.   

The EU-JAMRAI Awareness and Communication High Level Meeting gathered key 

speakers from the Antimicrobial Resistance (AMR) field. With the participation of 

institutions such as DG SANTE, WHO, ECDC and EFSA, among others, the 

Communication team presented th e results of three and a half years of work through 

a dynamic video.  

This video was followed by discussions with representatives from key 

organizations in the areas of policy making, human and animal health, food safety 

and communication, among others.  

 

Objectives  

With this session we intended:  

- To show the results and experiences developed by EU-JAMRAI on awareness 

raising and behaviour change to a wide audience.  

- To demonstrate that communication is not only a cross -sectoral area that 

supports other working areas, but that it should be programmatic.  

In this sense, to make available all the EU-JAMRAI experiences and lessons learnt, 

the communication team has produced: 

¶ A video that summarizes all the work done.  

 

 

 

 

 

 

 

 

https://eu-jamrai.eu/eu-jamrai-results-raising-awareness-and-promoting-behaviour-change/
https://eu-jamrai.eu/eu-jamrai-results-raising-awareness-and-promoting-behaviour-change/
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¶ Different activities and reports , aimed both at Member States and at 

scientific, health, educational and awareness raising communities  that can 

be found here: https://eu -jamrai.eu/results   

¶ A òToolkit for awareness raising and behaviour change communication on 

AMRó, that  summarizes all the necessary steps to develop an awareness 

raising communication plan,  and all the  lessons learnt by EU-JAMRAI 

communication team. The main objective of this document is to make all 

these activities available to EU National Action Plans and scale up their 

impact.  

 

2. The strategy  

The event, which was scheduled to take place in t he Spanish Ministry of Health, 

was finally adapted to an online format due to the COVID -19 circumstances. 

Agenda and speakers 

 

 

https://eu-jamrai.eu/results
https://eu-jamrai.eu/wp-content/uploads/2021/03/EUjamrai_Toolkit-for-awareness-raising-and-behaviour-change-communication-on-AMR_WP8_2021.03.pdf
https://eu-jamrai.eu/wp-content/uploads/2021/03/EUjamrai_Toolkit-for-awareness-raising-and-behaviour-change-communication-on-AMR_WP8_2021.03.pdf
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Structure  & content  

The session was divided into the following parts:  

¶ Video introduction with all the work developed for awareness raising and 

behaviour change during the Joint Action.  

¶ A session with some representatives from the stakeholder forum showing 

the concrete support and implementation provided to EU -JAMRAI activities 

on awareness raising and communication. The speakers were:  

o John KINSMAN, Behaviour Change Expert (ECDC) 

o Mariona BORRELL, International Federation of Medical Students 

Associations (IFMSA) 

o Anders BJERS, Joint Programming Initiative on Antimicrobial 

Resistance (JPIAMR) 

o Despoina IATRIDOU, European Platform for the Responsible Use of 

Medicines in Animals (EPRUMA) 

o Jade PASSEY, One Health European Joint Programme 

 

¶ A high-level round table  under the title  òSupporting countries to move 

from communication to action ó,  with the following speakers:  

o Charles PRICE, DG SANTE 

o Danilo Lo Fo WONG, World Health Organization (WHO) 

o Sascha MARSCHANG, European Public Health Alliance (EPHA) 

o Jens DEGETT, European Union of Science Journalists' Associations 

(EUSJA) 

o Dominique MONNET, European Centre for Disease Prevention and 

 Control (ECDC) 

 The questions made to the high -level speakers participating in the round table 

were:  

1. To Danilo Lo Fo Wong & Dominique Monnet: Every year the EAAD and the World 

Antibiotic Awareness Week engage different target audiences in the fight 

against antibiotic resistance. You support countries providing evidence and 

producing high quality communication materials and key messages. In your 

opinion, what else needs to be done to ensure that countries benefit from the 

big communication efforts done by EC DC and WHO? 

2. To Charles Price: Countries often argue not having enough resources to make 

communication a cornerstone of their National Action Plans. From the policy 

making point of view, what else could be done at EU level to support countries 

in their comm unication efforts?  
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3. To Sascha Marschang: EPHAõs goal for 2020 was òto make sure that public 

health objectives and the reduction of health inequalitiesó were 

òmainstreamedó through all relevant EU policies and programmes. Which are 

your proposals to get AMR become mainstream, not only for policy makers, 

but also for the population?  

4. To Jens Degett: What could the general media do to convey scientific 

information on AMR more effectively and comprehensively to the public?  

 

The platform  

In order to organize an event in an attractive and dynamic format for the attendees, 

a specialized company was hired (Salman).  The event was organized through Zoom 

premium  platform with two different connections, one for speakers and another one 

for attendees. The communication team coordinated the following tasks with them : 

¶ The preparation of a script for the event. 

¶ The design of a virtual background , adapted to the corporate identity of EU -

JAMRAI,  in which the logos of the project and the European Commission were 

visible throughout the event, as well as the name of the event and of each 

one of the participants who appeared on screen. 

¶ To send the different links to connect to the event (one for speakers and 

another one for attendees).  

¶ To provide the speakers with the technical instructions for the correct 

development of the session.  

¶ The coordination of technical test with the speakers.  

To view the full recording of the meeting: 

https://www.youtube.com/watch?v=uA7CYypQHgE   

 

http://www.salmanproducciones.com/
https://www.youtube.com/watch?v=uA7CYypQHgE
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Dissemination  

Invitation and webpage of the event  

As the Awareness Raising and High Level Meeting was one of the sessions that took 

place during the Final Conference, its dissemination was made through the invitation 

sent to this event. A specific webpage was created for the conference , where  all the 

info rmation, agenda and the link to a specific registration webpage were included.  

Webpage: https://eu -jamrai.eu/eu -jamrai -final -conference/  

The following invitation linked to the registration webpage was disseminated through 

all the communication channels of EU -JAMRAI: social media, newsletter and to the 

database of partners and stakeholders  

 

https://eu-jamrai.eu/eu-jamrai-final-conference/
https://eu-jamrai.eu/eu-jamrai-final-conference/
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Social Media 

The following posts were shared on Twitter during the Awareness Raising session: 
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Follow up  

Once the conference was finished, the following steps were taken to follow -up the 
event:  

1. The results video prepared for the event was uploaded to the EU-JAMRAI 
YouTube channel and Videoblog and shared on the EU-JAMRAI social channels 
(Twitter, Instagram, Facebook) . 

2. Thank-you emails were sent to the speakers.  

 

3. The result s 

Participants  

The Final Dissemination Conference was attended by people from 43 different 

countries, that attended also the Awareness Raising High Level Meeting.  

 

 

Out of 410 people connected the first day of the conference, 299 were present 

during the Awareness and Communication High Level Meeting 

https://www.youtube.com/channel/UCmPdC-Wjzk6yuoQH4Kfmucg
https://www.youtube.com/channel/UCmPdC-Wjzk6yuoQH4Kfmucg
https://eu-jamrai.eu/videoblog/
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Impact and reach  

Social Media 

The event was promoted and spread on Twitter with very dynamic posts telling 

what was happening during the event. It got 51.1  K impressions  1only in Twitter.  

 

 

The posts shared on Twitter during the Awareness High Level Meeting had a 

remarkable impact on social media with approximately an average of 4.500 

impressions.  

 
1 All the times the  tweet  has been seen. This includes not only the times it appears in a one of your 
followers' timeline but also those that  it has been shown in search or as a result of someone liking 
the tweet . 
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